
Adapting to ‘An Ever-Changing Industry’ 
 

Miami University’s “Media and the Millennial: Journalism in Action” module has 
opened my eyes to what goes on in media industry, and the road to success in a 
field that changes every day. Since I was a freshman in high school, I knew I 
wanted to be a journalist, but I was unaware that the industry needed our help to 
remain viable for years to come. To many, print journalism is dying, and online 
news is king in the technological age. That being said, it is absolutely crucial to 
learn different techniques and adapt to these new environments in the media 
field, as it is a field that requires a new and different skill every moment. 
 
Media is defined as “the main means of mass communication (especially 
television, radio, newspapers, and the Internet) regarded collectively.” No matter 
what form of mass media we contribute to, the skills we use today may be old 
news tomorrow, and we must adapt quickly to a new environment or be left 
behind and let the field suffer. Today, newspapers emphasize the importance of 
‘digital first’; releasing a story on the web before in print so as to break the story 
first, as well as have the ability to update when new leads come in. On television, 
reporters venture into the field and onto the scene of a story, so viewers get a 
first-hand look at the story and hear accounts from key players involved. It was 
really great to hear from newspaper and TV reporters on how they break a story 
or how to talk to sources in the field after a newsworthy event. I enjoyed being 
able to discuss the changes in the industry and how these changes have affected 
them in their daily life. 
 
It does not matter what you do in the industry; know that you must adapt to 
whatever is needed of you, and you must do that job well. Moving away from the 
skills aspect of the industry, one thing you must always do well is find content. 
Researching or simply digging around in local and national stories and pitching 
content to editors are crucial in order to produce a quality paper or magazine. I 
love to research and try new things in my hometown and write about them in our 
neighborhood’s bi-monthly newsletter. Being able to go out and try new things 
that appeal to people my age and sharing those experiences has always been 
fun and exciting for me, and this interest has drawn me to the magazine industry. 
The idea of constantly generating new ideas, researching old ideas and putting a 
new spin on them is intriguing to me, and I would love to explore cities, review 
restaurants and products, or open up a new discussion on an old story to readers 
and citizens of my home city. 
 
Over the past two weeks, I have learned that journalism is ever changing, and in 
order to succeed, journalists must change and adapt. While it can be difficult to 
break away from old ways and learn new ways, it is the only way to survive in an 
industry that will only leave you behind if you refuse to learn and change. Many 
of the journalists we met told us that even they are still learning and will continue 
to learn, so long as the industry changes and we change with it. 

-- Jillian O’Brien 



 
	  


