
Where Students Spend 
43 percent of Miami students spend 

majority of money on alcohol 
 

By Kate Shea 
 

 
Duncan Walsh, a senior at Miami University, has found this  
year to be unlike any other. While living his last year in  
Oxford, he’s learning that it’s not very cheap. He says he can 
blow almost $50 in one night out. Walsh says his 
spending habits have changed as he’s gotten older: he is  
eating many of his meals off-campus, and he bought  
a pet dog, a new expense. Walsh finds that he spends more 
and more money every year at Miami.  
 
According to a survey of 100 Miami University  
students, Walsh is pretty typical when it comes to uptown 
student spending. As students get older, their money is  
largely spent on eating out, alcohol, and entertainment.  
While students finally reach the notorious 21st birthday  
during their junior or senior year, a large majority of their  
money is spent at bars Uptown.  
 
In a survey of students of all ages conducted Nov. 11,  
43 percent said of respondents said that most of their money  
is spent on alcohol at bars Uptown. Fifty percent said that they  
spent most of their money eating out. The average cost on a  
weekend night out was $25 to $35.  
 
According to the survey, 75 percent of students use income  
from their summer job for uptown spending, and 54 percent          
receive assistance from their parents. Twenty-five percent         said 
said they have part-time jobs during the school year to help  
with weekly spending costs.  
 
According to Mark Weisman, owner of Brick Street, 45 East,  
and Will’s Pizza, the majority of students drink off campus  
where alcohol Is relatively cheap. Big weekends like  
Homecoming and Parent’s Weekend draw in the most  
revenue for the bars.  
  
“We believe that our bars, Brick Street and 45 East, draw 
students because we try to create great experiences that  
cannot be replicated at a house or an apartment. Students    
also appreciate that we are always investing to make the  
places better and never take their business for granted,”  
stated Weisman.  
 
Like most bars Uptown, Brick Street has created many 
“theme” nights to increase revenue and allow students the  
opportunity to go out on most weekdays and also  
weekends.  

“From week to week, our busy nights vary. Generally the 
weekends are consistently the busiest, but we have other 
pockets of business with Karaoke Night on Mondays, ‘90s 
Nite on Tuesdays, and Country Night on Wednesdays,” 
Weisman confirmed.   
 
According to Weisman, his profit margins are very low 
because the market is promotion-oriented. A large 
portion of profit goes back into his business, he said.  

 
Anna Kokos, another Miami University senior, realized she 
had to find a job during her last year to keep up with her 
spending trends. Kokos works for Weisman as a bartender 
at Brick Street. She loves bartending and having extra 
spending money for the weekend during her senior year.  
 

 
Source: Survey Monkey survey of Nov. 11 
 

“I’d say 



“I’d say the average customer spends anywhere from $5.50 
to $15.50 when ordering a drink. It obviously depends on  
the customer, but on average people get one or two drinks  s, 
which can range from the prices above.”  
 
Kokos on average makes a $100 a night in tips. She said  
the best times to work are ‘90s Nite, Friday night, and  
Saturday during “Beat the Clock” when Brick Street is the  
busiest. She can make up to $175 on these crowded nights.  

 
Students tend to spend more on alcohol in the beginning of 
the semester when it is nice weather, and everyone has 
money to spend from summer jobs, according to Jake Eilks, who has 
worked at Wood’s Bar for three years. This is also the case 
in January, when students return for second semester with  
money from part-time jobs over winter break. Students tend 
to go out to bars in the beginning of the semester more  
when the schoolwork is lighter for most classes.  

 
“With money in their pockets from work, students are  
ordering more drinks and tipping better when they return  
to school after summer and winter breaks which then           
increases revenue for the bar,” says Eilks.  

 
Wood’s bartender Katie O’Grady has noticed a  
decrease in spending recently with the weather getting  
colder and the end of the semester approaching.  
 
“With students focusing more on finals, less and less 
people are going out so tips won’t be as high. The winter  
months are normally the slowest time for us,” O’Grady 
stated. 
 
According to the survey, students spend slightly more on         od 
food than alcohol during the week. Kona Bistro 
manager Sally Roi says that with higher quality  
on-campus dining at the Armstrong Student Center,  
there is more competition for those dollars. 
 
“Our restaurant tries to stand out from other vendors by  
using all fresh, natural, and organic vegetables to  
separate ourselves and attract students,” Roi said.  
 
According to David Creamer, Miami’s treasurer and  
vice president of finance and business services, the 
university has invested millions of dollars in residence  
halls and the new Armstrong Student Center  
so students have more options and don’t feel that  
they have to leave campus to eat. 
 
“We want to have a variety of healthy options to attract  
upperclassmen and faculty to make it convenient for  
everyone’s likes,” Creamer said.  
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Students enjoy the 24- hour 1950s-style Pulley Diner at 
the Armstrong Student Center.  
 

“W  
ASC tries to promote its entertainment activities to prevent 
students from going uptown to drink. With the policy of 
having students live on campus during their first two years, 
Miami hope that students will be more active in different 
organizations and the university.  
 
Uptown operators like Kona know that. 
 
“We don’t want to take away business from campus, but 
 we know now that students have many different and 
convenient options when choosing where to eat and 
spend their money,” Roi said.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


