
Miami’s drinking culture affects students’ 
bank accounts 

Bars uptown encourage excessive spending on alcohol 
 

By Alexa Malasavage 
 

It’s no surprise that Miami University students 
consume a decent amount of alcohol. While 
drinking is a common activity among college 
students, Miami’s uptown district provides students 
with an exceptional alcohol consumption 
playground, and acts as a vacuum to their bank 
accounts.  
 
According to the U.S. Census Bureau, Oxford’s 
2013 population was just over 21,000 people. 
However, roughly 16,000 of Oxford’s residents are 
Miami students, so it’s no wonder they are the ones 
local businesses depend on. While it might not 
seem like there is much to do in this quaint, rural 
town surrounded by cornfields, a majority of 
students have found one common way to stay busy. 
  
The drinking culture at Miami has landed the school 
on the Princeton Review’s top party school list for 
the 2014-15 school year. While Oxford may not 
have as many attractions as other college towns, it 
does have an abundance of bars and nightclubs, 
making it extremely easy for students to partake in 
the party life. Students flock to the bars and 
restaurants in Oxford’s uptown district each 
weekend because each brings something different 
to the table.  
 
Alan Kyger, Oxford’s Economic Development 
Director, reports that “roughly 61 percent of 
businesses that open in Oxford close within their 
first five years.” This means in order to be a 
successful business in Oxford, students must have 
a reason to consistently spend money there.  
 
According to a survey of 100 Miami students, 
conducted online in early November, 50 percent 
said the majority of money they spend each week is 
on eating out, and 43 percent said the majority they 
spend is on alcohol. 
 
So what makes going out and drinking in Oxford so 
much fun, and why are students willing to spend so 
much money on it? 
 
“I think it’s a combination of things,” says senior 
Sara Blank. “Yes, we’re in a small town, and there’s 
not much else to do. Another reason is that we’re in  

college. It’s just part of the college lifestyle. But it’s 
also the bars in Oxford...there’s just so many to 
choose from, and they all have some sort of special 
every night.” 
 
The bar owners in Oxford know that students are on 
tight budgets, and therefore cater to that lifestyle. 
Many offer drink specials multiple nights a week in 
order to attract more students. For example, Brick 
Street offers ‘90s night each Tuesday, featuring 
music from the 1990s and drafts of Natural Light 
beer at just 90 cents each. MIA offers Tini Tuesday, 
where all martinis are $5 each. In addition, O Pub 
has a special Wine Wednesday, where each 
Wednesday night bottles of wine are offered for half 
price.  
 
While there are many cheap alcohol options 
uptown, there are an abundance of finer alcohol 
options as well. Some bars rent out rooms for the 
night, and even provide bottle service.  
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Brick Street is a popular uptown bar 
for students. 



Sydney Busch, a bartender at MIA and fifth-year 
student at Miami, says, “Bottle service is a lot of 
money. The cheapest bottle is Absolut, which is 
$125 and then it goes up from there, with the next 
cheapest being $140. And to have bottle service in 
the red room it is a minimum of $500 plus an 
automatic 20 percent gratuity.” While this seems out 
of reach for college students, she says bottle 
service is requested multiple nights a week.  
 
This excessive spending on alcohol leads people to 
wonder where the students get all of their spending 
money. From the same survey of Miami students, 
about 42 percent said their money comes from a  
summer job, and 30 percent said it comes from 
their parents. The rest either work on campus for 
their money, or get it from their savings account.  
 
Senior Molly Lehnert says she frequents the uptown 
bars, but is conscious of how much she spends. 
“I work really hard all summer,” she says, “so it’s 
nice that I have that extra spending money when I 
do want to go out. But I’m still conscious of what I’m 
spending since it’s my own hard-earned money.”  
 
By contrast, students who get their spending money 
from their parents may not be as conscious about 
what they’re spending it on.  
 
“At MIA we have Louis XIII, which is a cognac,” 
says Busch, “and it costs $250 for just a shot, which 
I have served a couple of times. I’ve seen people 
drop well over a $1000 in one night on bottle 
service or rack up hundreds of dollars on their bar 
tab.” While these spending habits may be expected 
for a special occasion, Busch says it’s not 
uncommon for students to drop that kind of cash 
each week.  
 
The underlying force behind spending so much 
money on alcohol seems to stem from the fact that 
it’s the dominant activity in Oxford; however, peer 
pressure plays a large part as well. While the 
university does offer many alcohol-free activities for 
students to each weekend like movie nights and 
free ice-skating, many students feel pressure from 
their peers to head uptown instead, and get rid of 
their sobriety as quickly as possible.  
 
Blank said there are definitely nights where she’d 
be fine with staying in and watching a movie, but if 
all her friends are going to the bars, she will most 
likely go with them. “There is that sort of pressure 
there, that, well if everyone else is doing it I will 
too,” she says.  
 
The university has made several attempts to curb 
the excessive consumption of alcohol at Miami over 

 
the years. Class times that used to be 
Monday/Wednesday were changed to either 
Monday/Wednesday/Friday, or Wednesday/Friday. 
This was one university attempt at getting students 
to drink less on Thursday nights, one of the most 
popular nights of the week to go out. 
 
However, in this same time frame, bars and 
restaurants in Oxford have made many changes to 
encourage more student spending on alcohol. For 
example, Quarter Barrel has specials four days a 
week now, ranging from half-priced wine on 
Mondays to an eight-hour long happy hour on 
Wednesday. These deals make it much easier for 
students to justify spending money on alcohol 
several nights a week. 
 
“It definitely softens the blow when you’re getting a 
‘deal’ somewhere,” says Lehnert, “but still, you’re 
spending money you wouldn’t have in the first place 
if the deal wasn’t so tempting.”  
 
In the end, Oxford is a college town, so no matter 
the availability of bars and special deals on alcohol, 
students will continue to find a way to drink. 
Whether it involves $100 a night, or $10 a night, 
that’s up to the student.  
 
“It’s definitely worth it in the moment,” Blank says. 
“You know, having fun with your friends, making 
memories…and, yes, those things can be done 
without alcohol…but, it makes it more fun. And right 
now I don’t regret the money I’m spending. In 10 or 
20 years looking back, I don’t think I will either.”  

Source: Survey Monkey poll 



 


