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As it turns out, Miami University 
students like to eat even more than they 
like to drink. At least that's what a recent 
Survey Monkey poll of 100 Miami 
students related to Uptown spending 
habits shows. According to the survey, 
conducted on Nov. 11 and answered by 
students in sororities and fraternities,  
50 percent of students spend most of 
their money on food, while 43 percent 
spend most of their money on alcohol, 
with the other 7 percent saying they 
spend most of their money on clothes 
and other necessities.  
  
Of the respondents, 45 percent said 
they spend $20 to $30 on a typical 
Thursday, Friday or Saturday night, 
while 29 percent said they spend less 
than $10 and 26 percent said they spent more 
than $30.  
 
On average, responding students spend about 
$400 Uptown each semester, raising about 75 
percent of that from summer jobs. When they 
run out of their own money, 54 percent count on 
parents to supply more, while 22 percent earn 
cash with a campus or Uptown job. 
 
Those numbers confirm what some might call 
the Miami Student Drinking pattern. The 
conventional wisdom holds that students are 
enamored with the party scene as freshmen, 
lured by parties that last until 3 a.m., breakfasts 
with beer on the menu, and a school week with 
four days devoted to class and three days 
devoted to parties. By second year, students  
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The Woods calm before the storm of Miami 
Students flocking Uptown for ‘day drinking’ 

 
 
who joined a fraternity move off campus to 
“Animal House”-style living and drinking, 
while sophomore girls celebrate the end of the 
week by flocking to Uptown bars for $2 pitchers.  
By junior and senior years, alcohol becomes 
entrenched in every aspect of students’ social 
lives, whether eating dinner on a Monday night 
or attending parties on weekends.  
 
At Uptown bars, meanwhile, bartenders say that 
student spending is taken to higher levels and 
drinking at college is a ritual that students often 
see as a vital part of their education.  
 



Jake Eilks, who has been bartending at The 
Woods for three years, said weather seems to 
play a big role in how students spend Uptown. 
“For my entire time working at the Woods, I 
have noticed students spend more money 
‘day drinking’ when the weather is warm--and 
they also tip better too.” 
 
Mark Weisman, owner of Brick and 45 East, 
two of Oxford’s other popular bars, doesn’t 
believe that the majority of student spending is 
on alcohol. “Alcohol is a smaller portion of 
total expenses for students,” he said. “The 
majority of students drink off campus where 
alcohol is relatively inexpensive. For the most 
part, alcohol is a part of entertainment 
budget.” 
 
Duncan Walsh, a bartender at The Woods, 
said that student spending changes over the 
course of each semester. “The $20-$30 trend on 
the weekends typically happens in the beginning 
of the semester. Students come back from 
summer break and tend to spend more money 
and tip much better than at the end of the 
semester.” This trend follows into the next 
semester as well. Students come back in 
January with money because they worked 
during J-term.  
 
Anna Kokos, another bartender at Brick Street, 
says that, “The average customer spends 
anywhere from $5.50 to $15 a night. It obviously 
depends on the customer, but on average, 
people usually get one to two drinks, which can 
range from the prices. If you add shots to the 
mix, that’s a whole different story”. 
 
It’s a whole different story, too, when students 
turn to credit cards to support their Uptown 
consumption. 
 
While establishing credit in college can be to 
students’ advantage, using credit cards for basic 
living expenses—or a night on the town--can 
create financial problems.  
 
Katherine Boyce, a junior from Indianapolis who 
lives off-campus, is among the credit card users. 
“I personally feel that I spend too much money 
at the bars when I go out. I know I have enough 
money on my credit card, which makes me buy 
more drinks for other people and myself. I also 
see the same trends in my friends and 
housemates too.” 
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Boyce’s own spending habits have gotten her in 
trouble with her parents this semester. Her credit 
card doesn’t have a balance, which makes her 
more prone to spending more money. She 
knows that her parents will pay off her credit 
cards bills, so when spending money Uptown 
she isn’t worried about the consequences.  
 
Stephanie Urness, a junior from Minnesota who  
also lives off-campus, said that she spends the  
majority of her money Uptown. “I usually get a 
$4 Starbucks and eat one $10 meal out 
everyday. I don’t spend much money on alcohol 
at Uptown bars because I only go out a couple 
times a week and usually drink before and 
normally get one drink when I’m out,” she said.  
 
At this rate, Urness reaches as a higher end 
Uptown spender, shelling out more that $400 a 
month to eat and drink Uptown.  
 
“I would rather spend my money that I made in 
the summer on better meals Uptown than make 
Mac and Cheese every night of the week.” 
 
Urness would be happy to take more of her 
dollars towards her eating habits.  
 
Bartenders like Duncan Walsh said, “I’d be 
happier to see students have spending on 
alcohol outpace spending on food. We’re known 
as a large party school, but we’re also known for 
our academics as well. We want to keep our 
reputation.”  

Miami University student spending on Thursday, Friday, Saturday 
nights out 


